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Consumerism, ‘e-waste’ and the environment
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THERE has been a lot
of attention given to
"going green" during
this decade with envi-
ronmentally friendly
products, appliances,
and building materials all designed to help
protect the environment, conserve energy
and money along the way It may not cross
our minds, but the way we spend our money
not only affects our financial status but that
of the environment around us. Let's take a
look at how consumerism and certain
aspects of consumerism affect our environ-
ment and leads to other disastrous conse-
quences such as resource depletion.

Some people equate happiness with the
purchase of material things in excess of
their basiec needs, we term this con-
sumerism. Consumerism shares many simi-
larities with the schooldays game "follow the
leader” where persons of poor financial sta-
tus copy the wealthy by buying expensive
products; and the wealthy in turn imitate
celebrities and their advertised extravagant
lifestyles. The trend then shifts to buying
products for the purpose of supplying happi-
ness and improving one's social status. The
tion in the 18th centu
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up dumped in rivers, streams or
at the side of the road.
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cheaper to buy a new one. You are not exact-
ly wrong in suspecting it i§ a conspiracy to
make you buy more products. The technical
term for this is planned obsolescence or
built-in obsolescence. This was first devel-
oped in the 1920s and 1930s when every part
of the manufacturing process was subject to
analysis.

Therefore, by using less expensive com-
ponents, cheaper products can be produced
but with a limited lifespan. This also helps
the company as consumers need to replace
part or the entire product from them on a
regular basis. Consumers also benefit as
manufacturers are pressured to make better
products with more features. The backlash
of this strategy is that if the period of
replacement is too short consumers may
turn to another manufacturer for a more
durable product.

The drawbacks to the environment are
how these products—now known as "e-
waste” are disposed of once they become
obsolete, Unfortunately most end up
dumped in rivers, streams or at the side of
the road. Although more and more attention
15 being paid both by manufacturers and
consumers torecycling these products, focus
is also being placed on their biodegradabili-
ty, the rate at which new products are made
18 cause for congern as they rapidly fill up
our dumps and landfills.

his rapid production of new produ
and technologies can also cause cert.
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